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We co-create shared values with

stakeholders to achieve economic,
(ARSI ~ social, and environmental

Economy. sustainability, the Triple-Bottom-L.ine,

and to fulfill corporate social

responsibility.
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3M Innovation for Apparel and Textile.

i IO

1. The definition of innovation in 3M.
2. The culture of innovation in 3M.

Innovation is a driving force at 3M, inbred in our culture, and a hallmark of the
company’s success for more than 100 years. As a 35 year employee of 3M,
Paul has held multiple positions in Business Management, Marketing, Sales,
Product Development, and Technical Service. This vast experience allows Paul
to offer his unique perspective on 3M’s “Culture of Innovation” and how it
continuously delivers practical and ingenious solutions to everyday problems

around the world.

Mr. Paul Colbert
Global Business Manager

% Global Business Manager
Thinsulate™ Thermal Insulation and Scotchgard™ Protector
3M Home Care Division, St. Paul, MN USA
LXwi 10 Strategy for Smart and Functional Fabric into the USA market
] The development trends of the Industry will be explored, to facilitate vision

towards the future landscape of the ever so fast-changing industry.

Mr. Mark Sussman
Director

Managing partner/V.P. - Vogue Fabrics(2003-2013)

Director - Chicago Fine Tailoring and Design Institute(2009-Present)
Chairman of the Board — Greater Pilsen Economic Development Assoication
(2010-2013)
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Timberland CSR Policy and Volunteers Participation
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1. 1990.10~1992.07 BASF Co. (USA) Fiber R&D Professional Engineer (1)
2.1992.07~1994.10 BASF Co. (USA) Fiber R&D Professional Engineer (1)
3.1994.10~2002.10 B 2 PH A FPRILFEGF B LI BlRE
4.1997.02~2000.02 B = - fH < & .3*%‘11 BEFBBLATFL AT BIREA
4 A EATE

5.2001.08~2004.02 W= s A FHEAELFIPFIE L FF YR L IFL K&
{EnL

6.2002.10~2005.12 W= s A FHEAELFIPFIE L FF YR L IFL K&
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e # &3 % 2 7 (Be Be Cotton Knitting Co. Ltd ) » &R R #F r2 A 5 4375 fL gt

FR FEVWRBIRIRFEL I BFERT c FFEEETL O REHR S Y
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PREAFEFETE > HEFF hTREJ 25T (Aesthetics Fashion) § &
% if 48 P¥ % (Ethical Fashion) -
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E xw i 25 BE THE CHANGE

IR Be the change you want to see in the world. = % i & 5 R g e
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i TEEY]

BFELAEE EFE
¥ F(5 % Aveda & R I2) AlpEL
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A serial entrepreneur.
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A student of life.
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A beginner.
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L 37 26: FEey & ¥ 0 /532 (Sustainability Governance of Fashion Industry)
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(¥ - ¥/ ) Bridge Over Troubled Water
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Rz ZHPEE FFRE & (1991-2008)
B R4 e (FalE) 45 (1991-1997)
< RV FE B E A &K $2(2004, Feb-June) (2006, Sept-Dec)
( # ) Visiting scholar ( Post-doctoral research) , International Business
Research Center > Walton School, University of Pennsylvania (1990-1991)

#Fr g REFTE o AlEyE A k1= (1987-1990)

PRIES DD ﬁ:% &3 HEF (1981-1986)
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